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Chick-fil-A Boosts Public Presence 

Through Sports/Event Sponsorships


ATLANTA – As Chick-fil-A’s annual sales surpass the $2 billion mark in 2006, with more than 1,300 restaurants (as of January 2007) in 37 states and Washington, D.C., the chain continues to build brand awareness and sales on a national level by leveraging event and media sponsorships.  In recent years, Chick‑fil-A has met this challenge through a commitment to major sports sponsorships such as the Chick-fil-A Bowl; its supporting sponsorships of all athletic championship events for the Atlantic Coast Conference (ACC), Southeastern Conference (SEC), and the Big 12 Conference.  In addition, Chick-fil-A has generated brand awareness and charitable dollars through its title sponsorship of the Chick-fil-A® Kyle Petty Charity Ride Across America.

Chick-fil-A’s current event-based and athletic sponsorships include the following:

Chick-fil-A Bowl

A decade after the chain signed on as the first-ever title sponsor of the Chick-fil-A Peach Bowl® – the classic college football match-up and longest-running rivalry between Atlantic Coast Conference (ACC) and Southeastern Conference (SEC) teams – the inaugural Chick-fil-A Bowl made its debut in 2006 in record fashion. 

Chick-fil-A Bowl records set in 2006:

Attendance:
75,406 
(Third-highest among all bowl games and a new Georgia Dome record)
Consecutive sellouts:
10
(Third-longest bowl streak in the nation)
Total team payout:
$5.65 million
(Fourth-highest of all non-BCS bowl games)
FanFest attendance:
31,922
(New Bowl record)
Charitable/Scholarship contributions:
$531,000
(Leads all bowl games, including BCS)
The 2006 Chick-fil-A Bowl drew a 10th-consecutive sellout crowd to Atlanta’s Georgia Dome to witness the Dec. 30 clash between the ACC’s Virginia Tech Hokies and the SEC’s University of Georgia Bulldogs. The game earned an ESPN television rating of 4.8 and was seen in more than five million households, making it the second-most watched bowl on the ESPN network.  The game also continues to be a leader in donations to charitable organizations, including WinShape Homes®.
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Chick-fil-A’s increased financial commitment and multi-year extension of the Chick-fil-A Bowl has helped strengthen the chain’s association with both the Atlantic Coast and Southeastern conferences, as well with ESPN, the Bowl’s television partner.  In fact 2006 marked the first year of a four-year ESPN broadcast contract that doubled the rights fee paid by the network.

ACC, SEC and Big 12 Sponsorships

Furthering its partnership with college sports, Chick-fil-A also sponsors all ACC, SEC and Big 12 championship sporting events, which is highlighted by the conference basketball tournaments and the conference football championships.  Through the individual partnership agreements, Chick-fil-A enjoys media exposure via TV, radio and print advertisements and promotional mentions.  In addition, the company has the opportunity to gain exposure to hundreds of thousands of sports fans via on-site promotions and food sales at selected conference events.  

Chick-fil-A® Kyle Petty Charity Ride Across America


In July 2006, Chick-fil-A entered its third year as title sponsor of the Chick-fil-A® Kyle Petty Charity Ride Across America – a 4,000-mile journey across the country to raise money for various children’s hospitals and charities.  Riding in his fourth-consecutive Charity Ride in 2006 was Chick-fil-A President and Chief Operating Officer Dan Cathy.  Now in its 12th year, the Charity Ride has logged more than 41,000 miles and has raised more than $8 million.  The 2006 main beneficiary – the Victory Junction Gang Camp for chronically ill children in Randleman, N.C. – served as the final destination for the ride.

About Chick-fil-A Inc.

Celebrating its 40th year in business, Atlanta-based Chick-fil-A, Inc., is the nation’s second-largest quick-service chicken restaurant chain (based on sales), with more than 1,300 restaurants in 37 states and Washington D.C.  In 2006, 

Chick-fil-A produced record sales of $2.275 billion – a 15.16 percent overall increase and an 8.52 percent same-store sales gain that helped extend the chain’s streak of consecutive sales gains to 39 years.  

Credited with inventing the boneless breast of chicken sandwich and first introducing the chicken nugget concept, Chick-fil-A serves nutritious and freshly prepared food products in mall locations, stand-alone restaurants, drive-thru-only restaurants, Chick-fil-A Dwarf House® and Truett’s Grill® full-service restaurants, and through licensed outlets in college campuses, hospitals, airports, businesses and industrial sites.  More information about Chick-fil-A is available on the chain’s websites, located at www.chick-fil-a.com, www.chick-fil-apressroom.com or www.truettcathy.com.
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