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Paid Search Trends: Global

Regional Search Engine Budget Differences 
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Desktop, Smartphone and Tablet Media Spend
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Q1 '12 Q2 '12 Q3 '12 Q4 '12 Q1 '13 Q2 '13 Q3 '13 Q4 '13 Q1 '14 Q2 '14
Desktop 90.6% 90.8% 88.5% 85.9% 84.6% 83.8% 82.3% 80.6% 75.7% 74.5%
Smartphone 6.2% 5.0% 6.0% 6.2% 6.9% 6.9% 6.3% 5.7% 8.3% 9.7%
Tablet 3.2% 4.2% 5.5% 7.9% 8.5% 9.2% 11.3% 13.7% 16.0% 15.8%

Copyright 2014, Covario, Inc. All Rights Reserved.

Covario paid search data reflects search ad performance on search engines such as Google, 
Bing/Y!, Baidu, Yandex, Naver, Qihoo and others across a sample set of clients.
 
Note: There may be variation in numbers for past or future research published by Covario 
as the rolling data set is dynamic for each new quarter.
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