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SURVEY SAYS: *¥

AMERICAN & CANADIAN X
CONSUMERS ARE RECYCLING *

Consumer support of product recycling is heavily influenced by:

- Mode of product collection
. Accessibility of collection program
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. General awareness of take-back programs
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N ® Source: 2012 Omnibus study commissioned by
Call2Recycle” and conducted by IPSOS, assess ed
the opinions and attitudes of US and Canadian adults.



