COMPARTE TU HISTORIA CAMPAIGN — MEXICO

WITH IMPLEMENTING PARTNER JOHN SNOW, INC.

SHARE YOUR STORY

REDUCE STIGMA Over the past 18 months, the Lance Armstrong
ENGAGE COMMUNITIES Foundation worked to reduce stigma associated
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Es nuestra fuerza contra el cdncer.

RESEARCH AND EVALUATION ACTION RESULTS

SURVEYS COMPONENTS IMPACTS

The stories of 12 survivors were shared throughout the
campaign across the following outlets
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