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IPad Gaming Apps have the highest average eCPM

with $1 .7 5, followed by iPhone with $1 .38
and then Android with 50.98

IPad Gaming Apps have the highest CTR,

8X hlg her than Android & 3.5X hlgher
than iPhone Gaming Apps

62% of users spend the most time playing

games on their smartphones, followed by 22%
who spend more time on consoles

Multiplayer Games have increased by 155%
accounting for 6% of gaming apps

Users who have 10+ gaming apps downloaded
on their phones, spend an average of

87mins/day playing games



